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VI Semester B.Com. Examination, May/June - 2019

COMMERCE
6.6 Elective Paper - IV Marketing of Insurance Products
(CBCS) (Fresh+Repeaters 2016-17 & Onwards)
Time : 3 Hours Max. Marks : 70

Instructions to Candidates :

Answer should be written completely in English or Kannada.

degeri — o/ SECTION - A
1. CGRPYmEUR I IT3AR 030N, T IFR T wosnh. 5x2=10
Answer any five sub-questions . Each question carries 2 marks

(a) “@-FRTBE” 0T ?
What is E-Marketing ?
(b) “HIFS"odI, ENPRSDENETS
Define the term attitude.
(c) H|RTHTE NPBS H0TTeRd ?
What do you mean by Market Segmentation ?
(d) BP, IOTY JFeRT HOTTeRD ?
What do you mean by Value chain analysis ?
(e) 2.80°.20. Q0TTeD ?
What is CRM ?
(f) odpPHToTTe Toe, DBV FOTICH BRADNT, S9R.
Name any 4 Insurance Companies in India.
(g) QT MBF ol ?

Who is an Insurance Customer ?

&eyori — &9/ SECTION - B
O3RF) TSR THRT Qﬁiﬁ@ﬁ V30R. TS @ﬁdﬁ BT OB,
Answer any three of the following. Each question carries 6 marks. 3x6=18
2. R NOBNY Wewdd BIDRN, WTWOR.
Explain in detail about life cycle of Insurance Products.

3. IJ® W%‘Q{ifﬁ BRooR T3OHoRY XOR Bodod a:@ma)ééodomd WWOR.
Explain the Importance of branding for Insurance Products.
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11.

9,08° WWTT’, K0T ? BT VBNV TRR VTIMBAONTI, DWOA.
What do you mean by Bank Assurance ? Explain the advantages and
disadvantages.

MTT FOWOT JTFBEOD wif WTES LTWD.
Write a note on Customer Relationship Management.

DRV TITPTTY BIoTOTLI0H FOIRTRY, TedxdT TFOLODT), DFTOR?
Discuss the procedure of creating a marketing strategy for Insurance
Products.

_ aegperi — &/SECTION - C
OSRFHTTRWSR FHRTO ag,éﬁlﬁ@ﬁ wOZ0A. T3 @élﬁ 14 &08n%h. 3x14=42
Answer any three of the following. Each question carries 14 marks.

WB? TITRTTY [50TE WODHS NJTI, WTOA.
Explain Marketing communication mix for Insurance Products and Services.

VWP WIRTT “WRWTE, (0" LOINTE, DWOA.
Discuss the various elements of Marketing mix of Insurance Product.

83336 2T0D.

(a) a&'@c;;ﬁ RNOTY JeReD

(b) NITe NTXY DFeRS

(c) RTB WOTOD ©0OF)

Write a note on following terms.
(a) Value chain analysis

(b) Supply chain analysis

(c) Brand awareness

DR ROBATI), DIOILD WHYRLRMHET DG VBT JRF e wrf DTOX.
Explain the various Channels of Distribution used for Marketing of Insurance
Products.

DBP WIRT THH) FeFoD V0eFZ Tone VYITOTT MEBIT WTTE DFRIOD),
20A. -

Explain the Marketing segmentation of existing and prospective customer
for Insurance products and services.
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